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10.

11.

12.

13.

14.

Examine the Regulations relating to patents and
Trade Mark.

State and explain the process involved in
International Business Taxation.

What is Foreign Exchange Market? Explain its
features. :

PART B — (5 x 10 = 50 marks)
Answer any FIVE questions.
All questions omﬁw equal marks.

Discuss in detail about the sales agreement and
payment terms related to International Business.

Compare and contrast Free Trade Area and
Customs Union.

Examine the impact of dumping and its causes in
International Business.

"Nurse the Baby, Protest the child and free the
adult" - Discuss about this as trade policy of the
government.

What key issues must be addressed by MNCs
which are engaged in E-Commerce?

Describe the advantages and disadvantages of
cross border transactions with suitable examples.
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Discuss in detail about the Treaties of
International Trade. ;

Examine the restrictions related to endangered
species and other commodities.

PART C — (20 marks)

Compulsory.
Case study:

When you are selling complex software that helps

companies innovate and build world-class

products, consistency and clarity of marketing
communications is a must. Maintaining that
message consistency  is a challenge for any
company, but for young men software it's

compounded by a large, global marketing

organization that supports regional programs
across diverse geographies. The provider of
product lifecycle management (PLM) software
needs to fill its story on a m_ovmw scale, across
multiple languages and in a. way that is
contextually relevant to a variety of different
industry segments and international audiences.

For the young mens PLM software global
marketing organization driving universal brand.
and message consistency was an elusive target.
A one-size-fits- all marketing message didn't work
across the myriad of challenges faced by customers
and prospects and the unique requirement for
each industry region and a regulatory compliance
issues. ~
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