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MBMM 3001/
GN 3001/MBLC 1005

M.B.A. DEGREE EXAMINATION,
DECEMBER 2014/JANUARY 2015.

Third Semester
Marketing
CONSUMER BEHAVIOR
(2012-13 Batch onwards)
Time : Three hours Maximum : 100 marks
SECTION A — (5 x 6 = 30 marks)
Answer any FIVE questions.

1. What do you mean by consumer behaviour?
Discuss the need for study of consumer behaviour.

2. Explain the role of children in the decision making
process of the family.

3 Identify and specify the three stages of perception.

4. How does culture influence consumer behaviour?

(o

Explain and illustrate Maslow’s Need Hierarchy
Theory.




